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ABSTRACT ction level of fish vendors regarding life ) :

The main aim of the study is to identify the satisfa

4 of .
conditions and know the factors affecting the pattern based on survey method. The primary dag,
Kanyakumari District. This study is an empirical research bas

buying (lifestyle) of fish vendors in g
4

i elp of a well-st /

were collected from the fish vendors by the researcher herself, w';ho::jee :ts 't)"or i stsly ;;jfc;:::d /
interview schedule. 400 fish vendors are identified as the s.ample rem[]) i feas S0 SN ari /
multi-stage random sampling method. It is found that festival :'eisvendors who are unmarried, [t Y
the important factors affecting the pattern of buying among the fis re e Atriparis mie 7
identified that fulfilment of all basic needs and can educate the chlldrez acated on y
level towards life style conditions among the fish vendors who are unedu . \r

KEY WORDS: Factors. Satisfaction, Fish Vendors and Life Style

I .

mOF?s[lie;r:g:s operate as an important link between producers and_ the final FREISIRLCIS ma!(mg
fish available to consumers in urban and remote rural areas, and enhancing food security ln.tan_glble,
but unrecognized ways. Fish vending is a traditional occupation that has been a means of livelihood
for thousands in India, with the majority of fish vendors being women.

STATEMENT OF THE PROBLEM s
At the market itself, vendors face other kinds of problems. Fish vending spaces are either ng
recognized or just do not exist. Vendors are often harassed into paying ‘informal taxes’ in order )
continue vending fish at a particular spot. With the absence of legitimate vending zones, those
vending fish on city pavements and other areas are perceived as encroachers on public spaces. They
are constantly harassed and threatened with eviction by the police and civic authorities. While a fe
fish vendors sell the fish at the landing centre or harbour itself, for the rest, the next major challeng
after procurement is to transport the fish to the market place. As the distances involved may b
considerable, fish vendors need to use some form of transport. In many situations, vendors as
usually denied access to public transport, given the nature of the product they are dealing with.
means hiring autoricksha\ys, or other forms of transport, a significant expense in itself. Male
vendors, with access to their own transport, are at a comparative advantage.
OBJECTIVES OF THE STUDY

¥ To identify the satisfaction level of fish vendors regarding [if; iti
y e e styl
¥ To know the factors affecting the p . ¥ &L Sndiions

District attern of buying (lifestyle) of fish vendors in Kanyakum

METHODOLOGY

This study is an empirical research bas '
from the fish vendors by the researcher herself, with the hy il Py CAt e coll.

» NeWspapers and books. 400 u :

le .
ple respondents for (he study by using multi-stage random sampling

method.

ANALYSIS AND INTERPRETATION
Satisfaction level towards life style conditio
S and Age groy
Ps of fish vendors
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‘ANOVA’ test is used with
s the null i
. caction level towards lj ! hypothesis as, «T i igni i ‘
usfa‘::lomari district” thllfc style conditions amonggdirfl eyl g e i
o i . The s of 'ANOVA® (o erent age group of fish vendors in
Table 1 :Satisfaction level towards life style i s

conditions among different age group of fish

/'S(atisfaction level towards life \\EML\—‘

style conditions Age Groups i T
r/_/L : 31-40 41-50 Statisti
Fulfilment of all basic needs 34319 | 38500 SLED | S
Fulfilment of all social needs 33022 b ELLL e
Betier_infrastructure facilities at | 32756 e 1478 2T
- 3.4500 3.4438 1.367
"Take adequate nutrition food 3.2783 3
Recognition in the society 309 il 037
| Recognition : ki1 3.4750 3.3815 1.014
Lives comfortable life 3.2250 . .
it Bt 3.3778 3.3221 1.115
Bc}erh)gen}c acilities 3.3250 3.5861 3.3915 1.457
Good amenities in the society 3.3993 ‘ ' .
W&E o . 3.6278 3.5250 1.526
g ecuca’e 1e ren. 3.3451 3.7500 3.5560 1.564
[Better position in the society 34028 | 37200 | 3.5417 | 2.511% |

Source: Primary data
*Significant at five per cent level

Regarding the satisfaction level towards life style conditions among different age group of
fish vendors, fulfilment of all basic needs, fulfilment of all social needs and better position in the
society are statistically significant at 5 per cent level.

Factors affecting the pattern of buying (lifestyle) of fish vendor and Age

‘ANOVA’ test is used with the null hypothesis as, “There is no significant difference in
factors affecting the pattern of buying among different age group of fish vendors in
Kanyakumari district”. The result of ‘ANOVA’ test is presented in Table 2.

Table 2 :Factors affecting the pattern of buying (lifestyle) among different age group of fish

vendors
Factors affecting the pattern of Age Groups F
buying (lifestyle) 31-40 41-50 51-60 | Statistics
Irregular income 3.6750 3.8611 3.7882 1.060
Inadequate income 3.8250 4.1139 3.9368 | 2.610*
Debt 3.6750 3.9889 3.8229 1.453
Festival season 3.8698 42250 4.0278 1.303

| 3.8098 |
Health problem 3.7083 3.9985 3.7639 1.811
Strike - 3.6806 | 3.8750 3.7040 1.543

[ Climatic changes 30405 | 41500 | 3.9306 | 1673
B rondting senson) - o i 30618 | 3.8525 | 1.783
[Less job opportunities | 3.7875 4.1167 | 3.8976 71 A67
B vt b il [3.7576 | 41750 3.9889 | 2.504

§0urcezil’rimary data

-Significant at fi t level ; ; :

IEmtll(Lf“?t - i perfcctn rs affecting the pattern of buying among Filfferent age groups of fish
cgarding the facto re statistically significant at 5 per cent level.

: . ' a
vendors, inadequate income and less working hours

i o (lifestyle) of fish vendor and Mar.ital.Status | .
- "Afﬁ(c)‘{?/%ﬂ:e lp ?st ts;:do\fvit:l‘:yl;ncg:uul ht;pothcsis as. “There is no significant difference in
es

i different marital status of fish vendors in
factors affecting the pattern of buyin smong © . 3
Kanyak:m;cri":ﬁsmct’g The result of ‘ANOVA’ test Is presented in Table 3.
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among different marita)

st
f buying (lifestyle) 7 4108 o p,
Table 3 :Factors affecting the pattern 0 vendors S L B ¥
t I S‘a‘l‘!s__ R — 3

- et R T, 1  Widow Divorced | Statisticy

Factors affecting the pattern [omarricd [ Married | SO P8 T 1 opaes
. ofbuying (lifestyle) S 5355 3.0583 '()()07 39375 1,706

Srper incoms 7083 | 3.8646 | 3. 3.8056 | 1.683

Inadequate income ;';500 3.9286 3.812(5) 3'87()2 Tm“
= 39083 | 41250 3 oo | 37533 2913+
_Festival season 36250 4.0313 : 36840 1843
e 36667 | 38750 | 3.7143 3.8403 | 25845
Clime changes 36875 T T s 2.469°

Fish breeding season 3.7813 131.3583 37542 3.7929 1.309
_Less job Opportunities 3.8125 4'1075 39583 | 3.8750 1.196

Less working hours 3.7611 ' p

Source: Primary data

*-Significant at five per cent level

Regarding the factors affecting the pattern of buying among different

marital status of fish
vendors, health problem. climate changes and fish breeding season are statisti

cally significant at§
per cent level.
SUGGESTIONS
» Development of infrastructure for transportation, storage and processing would be g

compete in the international market. and this would require considerable public and private

investments. These efforts need to be supported by appropriate fiscal and regulatory polici
CONCLUSION

Though fish m

arketing holds a huge potential, it is sti]| h;
in India. It has long been neg| i

_ ous efforts have not been made
marketing of fishes as compared to jts production, T improve the market facilitjes in the
villages of Kanyakumari district, adequate structures neeq to be

local fisheries staff and assembly of marketing ¢

: in place. These include train
Wi : am, building
logistic unit and Most important)

] g te 4 processing centre establi
Y €nsuring gender €quity, g s
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